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FRUITIONARY

140-page double-binded book on the topic of Fruit
Symbolism. Fruitionary covers both the Western and
Eastern interpretations of fruit. The double spiral
allows the reader to make side-by-side comparisons
of various meanings of the same fruit.

| wanted this book to act similar to a dictionary. Hence
the name, Fruitionary.

| included quiz-like spreads to engage the reader as
well as summarise the chapters. It's all about making
the topic easier to digest (just like fruit).




Fruits are mentioned in a wide variety of idioms
and phrases. Their origins of use stem from | L TP et TR | FRULT
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FRUITIONARY
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ON THE WAY HOME!

As part of an entry for Creative Conscience 2024, |
designed a card-style approach to help Third Culture
Kids (TCKs) with their sense of belonging and to
demystify the concept of 'home'.

The box contains a set of instructions, two dice and

four sets of cards - each covering a different aspect
of the TCKs' journey to belonging and finding home.
As the user completes the prompts, they piece them
together to form a ‘home’.



ON THE WAY HOME! OVERVIEW
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ON THE WAY HOME! OVERVIEW

Who is this for?

who were raised in a culture other than their parents.. ‘ ‘

By definition, Third Culture Kids (TCKs) are people
Due to their multicultural background, TCKs struggle
with answering the question of ‘Where is home?. Roll the dice Act out the prompts Build up the homes!

How does this help?

On the Way Home! approaches this question by

prompting the user to connect with both their LO S La n a N i u p ro

current environment and their parents’ cultures.

Font

#3258A6

Palette
As they act out the prompts, they realise that home

is not a singular place. Home is found all around you. Categories

Find three items from your
You can embrace the
culture of the country

family’s culture, and three from
your host culture.

you're living in while still
caring for the culture that
your parents are from!

Do they clash or blend
in together?

Boost - Motivational Relate - Relatable Connect - Engaging Reflect - Personal
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SCENT OF
THE LIBERTIES

In this community-focused project, we designed a
visual identity for a sensory experience that would
take place in The Liberties Festival this summer.
Working together with my tutor, Claire, and fellow
student, Erne, we created a visual that speaks of
scent and translates across both digital and print.

From gradients to textures and solid colours, we
ended up taking a modular approach to show how
the ingredients of the scent, as well as the stories
behind them, build out on each other.



SCENT OF THE LIBERTIES
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SCENT OF THE LIBERTIE

A unique and intimate experience at the Liberti¢
Festival. Step into a special space containing the
scent of the Liberties, created this spring throug]
workshops with artist Erin Quinn.

Hold hands, connect through touch and sense, ar
feel embraced by a community. Discover the sto:
behind the ingredients and their connections to 1
beloved Liberties.
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A unique and intimate experience at the Libertit
Festival. Step into a special space containing the
scent of the Liberties, created this spring throug
workshops with artist Erin Quinn.
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SCENT OF THE LIBERTIES

A unique and intimate experience at the Liberties
Festival. Step into a special space containing the
scent of the Liberties, created this spring through
workshops with artist Erin Quinn.

Hold hands, connect through touch and sense, and
feel embraced by a community. Discover the stories
behind the ingredients and their connections to the
beloved Liberties.
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SCENT OF THE LIBERTIES
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SCENT OF

hold, connect, discover.

Holding Space is unique and intimate experience, at the
Liberties Festival for everyone. Step into a special space
containing the scent of the liberties, created this spring
through workshops with artist Erin Quinn.

Hold hands, connect through touch and sense, and feel
embraced by a community. Discover stories behind the
ingredients and their connections to the Liberties.
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‘Scent-pocket’ flyers

Instagram page @thelibertiesfestival.
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Colour palette extracted from ingredients
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FILINCHEN-REBORN

For one of my modules in my exchange semester in
Bauhaus Uni-Weimar, | had to rebrand a food brand. |
chose to do it on Filinchen, a beloved cracker made in
a town twenty minutes away from the university.

The rebranding involved not only packaging and logo
design but also slogan-making, photography, social
media reels, and exhibition curation.

While refreshing the look of the brand, my designs still
payed homage to its history and founders, referencing
GDR patterns and former packaging.



FILINCHEN-REBORN LOGO TRANSFORMATION
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Original Crispbread

Previous logo ‘Reborn’ logo
(1990-2025) (2025-7?7?)



OVERVIEW

FILINCHEN-REBORN
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Original Crispbread

Showcasing the packaging redesign. References an advertisement from 2008. The slogan | had created for this brand was ‘Crisp,
crunch, crack on!’, so | wanted to promote this product as a versatile, healthy snack that not only satisfies your cravings, but also

helps you get productive.


https://youtu.be/DzUH_Db7N1g?si=fRySdUEhHgYWPRBd

FILINCHEN-REBORN

SETUP+EXHIBITION
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FAMILY
MONOGRAM

In our typography module, | created a monogram of
my mother’s initials, D+V, in the shape of a tick box.
One key trait that | wanted to convey was my mother's
ability to multi-task and get things done.

Later in the project, | realised this into a wooden stamp
to show her hard-working nature and mark out all of

her achievements.




FAMILY MONOGRAM OVERVIEW

okay that's out of the way things are getting done she's on aroll!



FAMILY MONOGRAM IN SITU




Fhe slant

THE SLANT

| designed this logo for one of my close friends who is
part of The Slant, an up-and-coming collective that
interviews Irish artists. They wanted a minimalistic
logo for their social media pages. | decided to use the
Heal the Web typeface as its geometric character
perfectly reflects the alternative scene that they are
currently capturing.

We are working on further developing the branding as
their content builds out so this is what we are using in
the meantime.




THE SLANT OVERVIEW

Icons for social media pages

SO

simple stacked main motif

Aiming to Promote Authenticity 1n Music

Font

Heal the Web A
Heal the Web B
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